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##EJH . Ellen Macarthur Foundation (2020 The Circular Economy:
A transformative Covid 19 strategy)
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LVMH Debuts Digital Resale Platform To Upcycle

Luxury Textile Deadstock

LVMH, the biggest luxury conglomerate in
world that owns leading fashion houses suc
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Cyclon by On: The Running Shoe

You Can Never Really Own

This is Cyclon.

Is the run
shoe you
will never own.

Produce, Use and Reuse - Swiss footwear com-
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Gucci Dropped Its First Vegan Leather Sneaker

Line
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Luxury fashion brand Gucci unveiled the
brand's first vegan leather sneaker line made
from wood pulp, after two years of in-house re
search and development. The vegan sneaker line
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Ad idasa%?Al l bi rdszmmmﬁ Meet The World's Lowest-carbon Footprint
EiEEFuturecraft Footprint

Meet the world's lowest-carbon footprint run-

ning shoe: Futurecraft Footprint by Adidas x

_ﬁﬁﬁ@ﬁ{yz.94ﬁﬁﬂg1gﬁﬁx— f\bﬁfi Allbirds, a re.volutionary running shoe with a

carbon footprint of a mere 2.94kg COZ2e!
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Green Fashion Society
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THE WAY TO PEL‘IEHESE
SURVEY ON THE EuiTAIHAEILIIT‘I"

OF 1,001 FASHION BRANDS
SUSTAINABILITY IS MORE THAN JUST & DREAM
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THE WAY TO PROGRESS
SURVEY ON THE SUSTAINABILITY

OF 1,001 FASHION BRANDS
SUSTAINABILITY IS MORE THAN JUST & DREAM
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